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©  AuMedia Ad Spending 2000-1006
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@  AliMedia Ad Spending 2005 -1006

Media 2005 Year 2006 |%Growth

Q1 Q2 Q3 Q4 2005 Q1 % YoY

ADEX (Mi.Baht) | 20,007 | 21,521 | 21,409 | 22,654 | 85,592 | 20,860 | 4.3%

CTV ) |[58.7%]|59.5%) 58.6% 57.0%)|58.4%|59.3% 5.2%

Radio 6.8% 7.6% 7.6% 7.8% 7.5% 7.1% 9.1%

Newspaper 19.7% | 18.0% | 18.5% | 19.8% | 19.0% | 19.2% | 1.3%

Magazines 6.7% | 7.1% | 7.4% | 7.5% 7.2% 6.5% 1.6%

Cinema 1.4% 1.5% 1.8% | 2.0% 1.7% 1.2% | -6.4%

Outdoor 55% | 5.3% | 5.3% | 5.0% | 5.3% 55% | 4.3%

Transit 1.0% | 0.9% | 0.7% | 0.8% | 0.8% 1.0% | 9.1%

In-Store 0.1% | 0.2% | 0.1% | 0.1% | 0.1% 0.1% | 5.9%

Source: AGB Nielsen Media Research




@  1vAd Spending Growth: 2004-1006

Baht Million
| Industry Growth : YoY = 5.2%
a500 QoQ = -4.3%

7

3,500
3,000
2004 ——2005 —=—2006
2,500 T T T T T T T T T
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total

YR 2004 3,412 3,699 4,274 3,957 4,170| 3,896 3,885 3,964 3,892 4,160 4,052 3,810 47,173
YR 2005 3,543 3,672 4,536] 4,335 4,410 4,050 4,296 4,120 4,136| 4,308 4,344] 4,270 50,020
YR 2006 3,868| 3,939 4,554 12,362

Source: AGB Nielsen Media Research
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@  Overall TV Rating Trend

Average Overall TV Rating 00:00-24:00 %Growth

Channel |1Q05|2Q05|3Q05|4Q05|1Q06 QoQ
ITV 1.34 1.06 1.03 1.06 1.10 +4%
CH3 2.29 2.04 222 2.87 2.60 -9%
CH5 0.81 0.81 0.78 0.79 0.66 -16%
CH7 3.94 410 3.93 3.98 3.91 -2%
CH9 1.00 0.96 1.05 1.00 1.02 +2%

CH 11 0.28 0.26 0.27 0.30 0./%8 -7%
ITV Ranking 3 3 4 3 #/3\
X

Source: AGB Nielsen Media Research, All 4+ TVR




@ Prime Time Rating Trend

Average Prime Time Rating 18.00 - 22.30 %Growth
Channel 1Q05 | 2Q05 | 3Q05 | 4Q05 | 1Q06 QoQ
ITV 3.58 | 2.67 | 262 | 2.54 | 2.72 +7%
CH3 5.21 4.01 4.90 7.35 5.99 -19%
CHS5 1.30 1.43 1.54 1.55 1.22 21%
CH7 10.48 | 10.68 | 10.85 | 11.01 | 10.73 -3%
CH9 224 2.22 2.40 2.36 243 +3%
CH 11 0.55 0.50 0.52 0.57 0,47 A7%
ITV Ranking 3 3 3 3 T’?)?

Source: AGB Nielsen Media Research, All 4+ TVR
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© ITVRevenue 2004 - 1006

Baht Million ITV 1Q06 YoY -13% | Industry 1Q06 YoY+5%
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BAHT MILLION| Q1 Q2 Q3 oY) TOTAL | QoQ | YoY
Y2006 497 497
Y2005 568 632 579 564 2,343 -12% -13%
Y2004 450 459 450 480 1,839




©  Revenue Breakdown
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Baht Million

NO  Description 1Q06 4Q05 | %QoQ| 1Q05 |%YoY
Amt | % | Amt| % Amt | %

1 REVENUE 497 | 100%| 564 | 100%| -12%| 568 | 100%| -13%
2 COST OF SERVICE 229 | 46%| 270| 48%| -15%| 216| 38%| +6%
3 GROSS MARGN 268 | 54%| 294 | 52%| -9%| 352| 62%| -24%
4 SG&A 101 20%| 126 | 22%| -20%| 127| 22%| -20%
5 OPERATING INCOME 167 | 34%| 168 | 30%| -1%| 225| 40%| -26%
6 CONCESSION FEE 58| 12%| 58| 10%| +0%| 58| 10%| +0%
7 INTEREST EXPENSES 6] 1% 5| 1% +20%| 5| 1%| +20%
8 NETPROFIT 103 | 21%| 105| 19%| -2%| 162 | 29%| -36%
| 9 NETPROFIT MARGIN 2% | 19% | | 29% |
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2Q06 Outlook

> Ad revenue in 2Q06 expected to be higher than this quarter due to
e Upcoming FIFA World Cup related events

o Better rating of new programming revamp

> Launching activities to build up program rating & station popularity:

o Participative Q&A lucky draw in Happy Hour Program (10:10 pm) to
boost up rating of such programs

e ITV Hot News Road Show in upcountry

> Release mass prime time Thai Dramas produced by KANTANA
as the following order :

o AUNLLA : will be premised everyday at 8.40 p.m.
starting May 22, 2006

o WPuilhni : Horror series

« wWaasiilavil : Period Musical drama

o atiuaae : Period Drama, written and lead acting by —

H.R.H. Princess Ubolratana Mahidol




<

VTR Show on Thar Dramas
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“‘Some statements made in this presentation are forward-looking
statements, which are subject to various risks and uncertainties. These
include statements with respect to our corporate plans, strategies and
beliefs and other statements that are not historical facts. These
statements can be identified by the use of forward-looking terminology
such as ‘may”, *will”, “expect’, “anticipate”, ‘intend”, “estimate’,
“continue”, “plan” or other similar words. The statements are based on
our management’s assumptions and beliefs in light of the information
currently available to us. These assumptions involve risks and
uncertainties which may cause the actual results, performance or
achievements to be materially different from any future results,
performance or achievements expressed or implied by such forward-
looking statements.”
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